
NASHVILLE
LIFESTYLES

TH
E 

M
AG

AZ
IN

E 
OF

 M
US

IC
 C

IT
Y

I have been very pleased with the rela-
tionship that I have developedwith the
staff of Nashville Lifestyles. We have en-
joyed being involved with their popular
events as well as working with them on
various charitable causes throughout the
year. We have also gotten very favorable
response to our ad campaign in their
Taste section each issue. Being a part of
the magazine has helped our business to
grow and has allowed us to be involved
with a number of positive and influen-
tial projects.

MICHÉL JOHNSON
Managing Partner

Stoney River Legendary Steaks

“

“

In 2008 we decided to increase our presence
in the Nashville market because our website
analytics indicated more hits from Nashville
metro. After running image ads in Nashville
Lifestyles, that traffic increased even more, re-
sulting in increased real estate sales. Our
2008 sales season has been very strong and
we look forward to adding the Nashville
Lifestyles At Home magazine to our media
program for 2009.

DAVID MOORE
Marketing Director, Rosemary Beach Realty

Rosemary Beach, Florida

“

“

I utilize Nashville Lifestyles magazine in
my business because it is exclusive and
representative of our city. It is up-to-date
and current on all the latest happenings in
the area. My customers prefer Nashville
Lifestyles for its tips on restaurants, style,
and the latest events among other things.
I have enjoyed a five-year relationship
with the magazine and plan to continue
for many more years. This magazine and
its staff are strong supporters of our local
lifestyle and I would like to congratulate
them on being the best in their market.

BRIAN PALMER
General Manager

Crest Cadillac-Hummer

“

“

Nashville Lifestyles has been very proactive
and creative in covering the full gamut of
fashion in the Nashville area. Our team at
Tiffany enjoys working with them.

MARK STEINER
Director, Tiffany & Co.

Nashville

“
“

Nashville Lifestyles has been a fantastic pairing
for The Adelicia. Their loyal and community-
oriented readership made them an obvious
choice to reach our upscale condominium
buyers. We’ve received an overwhelming
response in advertising and met a great
number of buyers through event sponsorships
such as the 25 Most Beautiful People and
Single in the City events. Thank you to all
the Nashville Lifestyles staff for making our
partnership such a success!

MICHELLE MALDONADO
Sales & Marketing Director, The Adelicia

I needed a way to introduce my jewelry to
the growing market of young, successful
professional women in Nashville. I had
watched Nashville Lifestyles become a sophis-
ticated, well-designed magazine that projected
an image I felt was in sync with my style.
My increased sales have shown that 
advertising in Nashville Lifestyles has
turned out to be one of the smartest moves
my business has made.

MARGARET ELLIS
Owner

Margaret Ellis Fine Jewelry

I am always extremely pleased with my Nashville
Lifestyles ads. I am also very impressed with my
rep and everyone at the magazine for their pro-
fessionalism, attention to detail and talented ad-
vice. I feel my ads give me more of a presence in
the community, which in turn brings me more
business. My customers are always compliment-
ing and commenting on them!

STACEY RHODES

Owner

Stacey Rhodes Boutique
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