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2010 SpeCIAL EDITORIAL CALENDAR

THIS SCHEDULE OUTLINES PLANNED CONTENT—ALL MATERIAL IS SUBJECT TO CHANGE.

[FEBRUARY ‘10] SINGLE IN THE CITY
Highlighting the most eligible individuals in and around Nashville.
Plus: Romance: dining, travel, gifts and sentiments for the season.

SPACE RESERVATIONS 1/05/10
DIGITAL ADS 1/07/10

[MARCH ‘10] SPRING BREAK

The latest in beach rentals, travel, fashion and events.

BONUS: A guide to the best private schools and colleges in the area.

SPACE RESERVATIONS 2/01/10
DIGITAL ADS 2/03/10

[APRIL ‘10] BEST RESTAURANTS

Our highly anticipated annual list, including reviews of the most
delicious dining options in the market.
BONUS SECTION: Top Dentists.
SPACE RESERVATIONS 3/01/10
DIGITAL ADS 3/03/10

[MAY ‘10] GREAT NEIGHBORHOODS

Where to live, work and play. The most lucrative real estate buys and
insider secrets on new developments for residential investments.
BONUS: Weddings preview.

SPACE RESERVATIONS 4/01/10
DIGITAL ADS 4/04/10

[JUNE ‘10] TOP DOCTORS

Our exclusive list compiled of the top rated medical
professionals in Davidson, Williamson and Rutherford County.
SPECIAL SECTION: Plastic Surgery Leaders.
SPACE RESERVATIONS 4/30/10
DIGITAL ADS 5/03/10

[JULY ‘10] FOOD AND WINE

Cheap eats. Takeout treasures. The best buys in wine
and food for your summer celebrations. Also, the most
interesting patio dining and nightlife in the area.
SPACE RESERVATIONS 5/28/10
DIGITAL ADS 6/01/10

[AUGUST ‘10] THE HOT LIST

Our round-up of the most innovative and intoxicating people, places
and things to watch. Celebrity packed edition!
SPACE RESERVATIONS 6/27/10
DIGITAL ADS 7/01/10

[SEPTEMBER ‘10]
BEST DRESSED & FALL FASHION

Where to find the season’s best buys for clothing and accessories
plus our picks for the personalities with extraordinary style this year.
SPACE RESERVATIONS 7/31/10
DIGITAL ADS 8/02/10

[OCTOBER ‘10] 25 MOST BEAUTIFUL PEOPLE

The most exciting issue of the year identifies the most
gorgeous and talked-about people in our city.
SPACE RESERVATIONS 8/24/10
DIGITAL ADS 8/30/10

[NOVEMBER ‘10]

ULTIMATE GIFT GUIDE & SALUTE TO OUR HEROES

Shopping made simple with our finds for finding the perfect presents.
Also, our most charitable citizens are honored and profiled.
SPACE RESERVATIONS 9/27/10
DIGITAL ADS 10/01/10

[DECEMBER ‘11] THE MUSIC ISSUE

Nashville's talented pool of musicians and upcoming artists,
the year's most followed performers and a close look at industry
executives and happenings.

SPACE RESERVATIONS 10/27/10
DIGITAL ADS 11/01/10

Nashville Lifestyles’ CITY GUIDE

Where to go for dinner tonight? Where to find the latest fashions? There's one
resource in the city to answer these questions and more—Nashville Lifestyles’ City
Guide. From shopping and the arts to city services and nightlife, this is your all-
encompassing guide to what makes up Music City. The special information-packed
issue will be distributed in July to Nashville Lifestyles subscribers and major news-
stands, with a full year shelf.

SPACE RESERVATIONS 4/30/10  DIGITAL ADS 5/03/10

Nashville Lifestyles Magazine
1207 McGavock Street * Nashville, Tennessee 37203 * T 615-259-3636 * F 615-259-9995
www.nashvillelifestyles.com



[ SPECIAL SPONSORSHIP OPPORTUNIES |

Nashville Lifestyles’ special issues and signature events offer our advertisers high-profile, creative branding
opportunities to reach our audience in print and in person.

January - Music in the City

In its sixth year, this popular event welcomes the
hottest up-and-coming artists from top record
labels to the stage; showcasing talent in a venue
packed with music industry movers and shakers
and music aficionados. This event is highly
anticipated and covered by a variety of local
media including extensive radio and television
coverage. Ticketed Event

February - Single in the City

In its eighth year, this wildly popular event
brings more than 700 professional, single
Nashvillians together for a night of fun and
entertainment. The evening is held in conjunc-
tion with the most eligible singles highlighted in
the magazine and includes an auction to benefit
local charities. Tickets are limited and are sold
out each year. February is an excellent opportu-
nity to reach the city’s vibrant and active singles
market. Ticketed Event

March - Cover Dog Search

Calling all pet lovers. Nashville Lifestyles introduces
our Cover Dog Search. This event, in conjuction
with the Nashville Humane Association, brings
out dogs, big and small, to compete for the
chance to be featured on the cover of our May
issue. A celebrity panel of judges will help make
the decision, while pets and their owners enjoy
cool cocktails, live music, and offerings from our
Sponsors.

May - Memorial Marina Kickoff

This summer kickoff event combines our readers
from Nashville Lifestyles in a relaxed outdoor
environment on the water. Guests are treated to
cool cocktails, live music, and light summer cuisine.
Ticketed Event

This summer patio event draws those from our
audience who live for our Single in the City
event and crave more of the same. Solo on the
Patio “summerizes” the popular Single in the
City event, relocating it to a relaxed environment
on one of the hottest patios in Nashville. More
than 400 attendees have the opportunity to mix
and mingle while tasting fabulous hors d‘oeuvres
and creative cocktails. Ticketed Event

August - Bartenders Bash

This event brings out the most inventive bartenders
in the city competing for the most creative cocktail,
best martini and people’s choice award. Over 400
guests mingle and enjoy samples of their concoctions,
music and offerings from sponsors. Ticketed Event

* Special advertising section precedes this event.

September - Perfect Pairings

This exclusive wine pairings event leads us into
the cooler weather of the fall season. We creative-
ly pair wines with hors d’oeuvres to set off their
natural flavors, and provide instructions on how
our guests can host their own soirees. This is the
perfect place to reach a discriminating audience.
Ticketed Event

Nashville Lifestyles celebrates the favorite issue of
the year with an equally impressive event.
Celebrating our tenth anniversary, the 25 Most
Beautiful People Party connects our honorees with
an impressive crowd of over 500 people in the city.
The crowd includes a number of celebrities and
newsmakers in addition to the most influential
business people in the area. This is the party of the
year and the optimum event to maximize your
exposure to a select crowd. Invitation Only

Nashville Lifestyles and The Palm bring together
their top 250 clients for an elegant evening. The
year’s biggest spenders gather for this private
affair enjoying fabulous food and cocktails at
The Palm just before the holidays. Invitation Only

Nashville Lifestyles’ Weddings celebrates our
annual weddings issue with our very own Bridal
Ball. We partner with some of the top vendors to
provide an exclusive event that any bride would
love to participate in. We have a nationally know
speaker visit to talk about his/her specialty, this
is an event that the vendors and mothers enjoy
as much as the brides! This is the perfect event
to reach your specific clientele. Ticketed Event



| ONLINE RATES AND SPECS]

nashvillelifestyles.com

Number of Rate/mo Package
Impressions Size
o 15,000 $225
—0 25,000 $375 Small
35,000 $525
g 45,000 $675
50,000 $750 Medium
60,000 $900
75,000 $1,125
90,000 $1,350 Large
100,000 $1,500

Premium Placements

E-Newsletter $750/mo
EXCLUSIVE
Pre-Roll Video $300/mo
Site Sponsor
SHARED (2 ADV) $375/mo
EXCLUSIVE $750/mo
Name Width x Height Max kb
0 e Site Sponsor 88 x 31 40kb
e 9 Leaderboard 728 x 90 40kb
@® | 1sland 300 x 250 40kb
(®) | Skyscraper 160 x 600 40kb
(® | Pre-Rol Video .wmv or flv 10-15 sec

Frequency Discount

3 months 5%

6 months 10%

12 months 20%
SPECIFICATIONS

File Tyes Accepted: GIF, JPEG, HTML, JavaScript, Flash
Resolution: 72 dpi for Web-ready. Minimum 300 dpi for all other artwork.

Link*: Include exact URL for link.
*Flash Ads: Use the Click TAG method.

Lead Time: 4 business days

NashvilleLifestyles.com reflects the magazines
commitment to delivering the latest on celebrities, events,
nightlife, cuisine, real estate, travel and more. Benefit from
receiving monthly traffic reports that will showcase how many
times your ad was seen and how many users visited your website. ) . . . .
Add li . dtoi Reporting: Clients will be provided with a monthly status report

an online component to your magazine dd to incredse your during your campaign period as well as a final report at the end of
reach to the savvy online reader. In addition, reach a targeted campaign period if requested.
audience with our other Lifestyles niche sites: At Home, In-house Production: We would be happy to produce advertisements
Murfreesboro, Sumner and NashvilleWeddings.com for clients. Please contact your sales representative for more information.



AD RATES AND MECHANICS

1/2 H
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Square

Full Bleed 9.25” x 11.125” 2/3V 5375" x 10.25" 112H 825" x 8"

No Bleed 8.25” x 10.25”

NASHVILLE

LIFESTYLES

BOOK TRIM SIZE: 9” BY 10.875”

FOUR COLOR 1x ax Bx 8x  1x
Full page $3340 $3075 $2725  $2555  $2395
2/3 page 2860 2495 2225 2065 1895
1/2 page island 2325 2175 1945 1635 1545
1/2 horizontal 2165 1955 1775 1495 1365
1/3 vertical 1655 1495 1335 1095 955
1/3 square 1645 1490 1325 1090 955
1/6 horizontal 1080 885 160 660 625
1/6 vertical 1090 915 170 685 640

2 PG SPREADS 1X ax bx 8x 11X

Front cover & page 1 $5390 5510 4900 4650 4410
Inside page 2 & 3 5190 4910 4700 4450 4210

Center spread 5290 5010 4800 4550 4310
]

SINGLE PREMIUMS

Inside back 4340 4170 3970 3710 3570
Inside front 4540 4370 4170 3970 3110
Back cover 5500 5380 5200 5060 4800
Page 4, 5, 6, 7 3880 3485 3155 2865 2140
Features 1 3680 3285 2955 2665 2540
Features 2 3680 3285 2955 2665 2540
Publisher’s page 3680 3285 2955 2665 2540

|
LEFT READ (MAILBOX, LOOK, TASTE, SITE, ESCAPE, PARTIES)

FEATURE PAGES 3480 3085 2755 2465 2340

112 island 5.375" x 775"
113V 2.625" x 10.25

1/6 V 2.625" x §”
1/6 H 5.315" x 2.315"
1138 5315 x 5"

LIVE AREA All type or graphics not intended to trim should be positioned .375" or more from trim.
GUTTER SAFETY All copy should be placed .375" from the gutter on full page ads.

ATTENTION GRAPHIC DESIGNERS

If changes are to be made by Nashville Lifestyles
to an ad supplied by disk or via email, your ad
must come in a format with which Nashville
Lifestyles can work (i.e. unflattened). Even if you
are working through an ad agency or a graphic
designer and do not understand the process, it is
still your responsibility to make sure that we
receive formats we can work with: all disks must
be MAC-compatible; ads must be designed in
QuarkXPress 6.5, InDesign, Photoshop (files
flattened and converted to CMYK), or lllustrator
(files and fonts outlined to curves, and converted
to CMYK); ALL FONTS, LOGOS, HI-RES
IMAGES (300 dpi) AND PAGE FILES must be
included on the disk. NO Pagemaker or Publisher
files can be accepted.

PDFs

PDFs are accepted and preferred, provided they
are in the correct format. Prior to the creation on
the PDF, all colors should be converted to CMYK
process (NO spot colors or RGB) and images
must be CMYK. Finished PDF should be a
hi-resolution (300 dpi) CMYK pdf with all fonts
and images embedded.

DPI Specifications

Nashville Lifestyles is printed with a 133 line
screen. Provide all photos at 300 dpi. Line art
should be provided at 600-1200 dpi.

BLEED SPECIFICATIONS

Image area not intended to be trimmed must be
.3125 from the trim size of 9" by 10.875". material
intended to bleed must be furnished with a minimum of
.125" image area beyond the trim (9.25" by 11.125").
On anything less than .125 bleed, publisher
cannot guarantee consistent bleed.

SHIPPING INSTRUCTIONS

Send all materials to: Rick Johnson, 1207 McGavock
Street, Nashville, TN 372083. You may send PDF
files via email to production@nashuvillelifestyles.com.
Files may be too large to send over email, if so
please send PDF on CD. If sending a Quark
Xpress file please include screen and postscript
printer fonts. COLOR match print (not a laserproof)
hard copy for color matching of ads. All materials
should be clearly labeled with magazine title and
issue.



MURFREESBORO)

MAGAZINE

time residents and newcomers alike.

For nearly ten years, Murfreesboro Magazine has been providing area residents with useful and entertaining
information about the best the area has to offer. Murfreesboro Magazine reflects the quality of life that the
area’s community-minded individuals experience in this thriving and evolving city, and is a resource for long-

Each issue focuses on the hot topics in Murfreesboro, including the people and places that make it work.
Murfreesboro Magazine showcases local homes, venues and projects with vivid photography and an upbeat voice.

Four COLOR 1x 3x bx
Full Page $1950 $1790 $1350
2/3 page 1680 1580 1290
1/2 page island 1400 1250 990
1/2 page horizontal 1290 1050 850
1/3 page vertical/sq 990 780 660
1/6 page vertical 700 590 500
1/6 page horizontal 670 520 440
]
PREMIUM 1x 3x bx
Back Cover $3300 $2850 $2500
Inside Back 2500 2350 2000
Inside Front 2650 2400 2100
Center Spread 2900 2150 2400
2 pg Spread 2700 2590 2300

Reaching
these

Shawnee
Regency Park
Liberty Station

Oakleigh

Villages of Cedar Crest

neighborhoods...

Georgetown Windsor Green
Berkshire Mirabella
Ravenwood Quail Run
Jamison Place Bradford Place
Regency Park Northwoods

Northwoods Estates
North Spring
Anatole

Riverbend
Indian Springs
Riverview Park

COMMUNITY RELATIONS

Because our ties in the community run deep, we partner with the most well-
respected and worthwhile civic and charitable organizations on a number of
annual events. Our dedication in this realm has earned us not only the respect of
local leaders and residents, but allows us to promote the most valuable causes
on our pages and through our website. These ties also allow us to distribute
magazines to select groups at more than 25 events each year. This not only fur-
thers your advertising investment, but promotes your image to the most commu-
nity-minded citizens with the most discretionary income.

CLIENT CAMPAIGNS

Our knowledgeable staff understands this thriving market, and has the experi-
ence to help advertisers grow their business and reach through a variety of
efforts. We work with each client to come up with unique and effective ways to
promote their goods and services. From designing the perfect ad to exposure at
our signature events, we work with you to expand your business. There is simply
no more effective medium in the city that offers concentrated distribution com-
bined with outstanding creative services.

DISTRIBUTION

Murfreesboro Magazine publishes six issues a year, which are distributed on the
second Friday of every other month in the Daily News Journal's most desirable
neighborhood subscribers. More than 12,000 copies reach more than 34,000
readers. *

NEWSSTANDS

Nearly 1,500 Murfreesboro Magazine copies are sold on newsstands in select
areas and locations. It is available at high-end book and grocery store checkout
counters throughout the city.

BONUS DISTRIBUTION

Murfreesboro Magazine is distributed at local events, the Chamber of
Commerce, hotels, realtor relocation packages and other visitor hot spots.

*Source: Scarborough Custom Research, September/October 2007

Mission Ridge BrentmeadE Woodland Hills
Brookshire Estates The Reserve Cedar Creek
Pebble Cove Celebration Cove Cambridge
Savannah Ridge Irving Hills Carlyle
Indian Hills Scotland Chase Coldstream Drive
Broadlands Scotland Acres Steeplechase Drive
Kennsington Prestwick Stewart Springs
Carson Trail Stratford Hall Salem Creek
Chapel Hills Breckenridge Manson Retreat
Bear Branch Cove Farmington Anadel Street
Northlands Garrison Cove

The Hamptons
Huntington Place

Richmond Place
Seven Oaks

CITY PUBLICATIONS 1207 McGavock Street * Nashville, TN 37203 « O (615) 259-3636 * F (615) 259-9995



MURFREESBORO)

BOOK TRIM SIZE:
9” BY 10.875”

Full Bleed 9.25” x 11.125”
No Bleed 8.25" x 10.25”

12H 825" x 5"

213V 5375 x 10.25”

.
v

112 island 5.375" x 775"
13V 2625" x 10.25”

|

1/3

Square

1138 5.375" x §”
116V 2625" x §”
1/6 H 5375 x 2.375"

MAGAZINE

ATTENTION GRAPHIC
DESIGNERS

If changes are to be made by
Murfreesboro Magazine to an ad
supplied by disk or via email, your ad
must come in a format with which
Murfreesboro Magazine can work (i.e.
unflattened). Even if you are working
through an ad agency or a graphic
designer and do not understand the
process, it is still your responsibility to
make sure that we receive formats we
can work with: all disks must be MAC-
compatible; ads must be designed in
QuarkXPress 6.5, InDesign,
Photoshop (files flatted and converted
to CMYK), or lllustrator (files and fonts
outlined to curves, and converted to
CMYK); ALL FONTS, LOGOS, HI-
RES IMAGES (300 dpi) AND PAGE
FILES must be included on the disk. NO
Pagemaker or Publisher files can be
accepted.

PDFs

PDFs are accepted and preferred,
provided they are in the correct format.
Prior to the creation on the PDF, all
colors should be converted to CMYK
process (NO spot colors or RGB) and
images must be CMYK. Finished PDF
should be a hi-resolution (300 dpi)
CMYK pdf with all fonts and images
embedded.

DPI Specifications

Murfreesboro Magazine is printed with
a 133 line screen. Provide all photos at
300 dpi. Line art should be provided at
600-1200 dpi.

BLEED SPECIFICATIONS

Image area not intended to be trimmed
must be .3125 from the trim size of 9"
by 10.875". Material intended to bleed
must be furnished with a minimum of
.25" image area beyond the trim

(9" by 10.875"). On anything less

than .25 bleed, publisher cannot
guarantee consistent bleed.

SHIPPING INSTRUCTIONS

Send all materials to: Rick Johnson,
1207 McGavock Street, Nashville, TN
37203. You may send PDF files via email
to production@nashvillelifestyles.com.
Files may be too large to send over
email, if so please send PDF on CD. If
sending a Quark Xpress file please
include screen & postscript printer
fonts. COLOR match print (not a laser-
proof) hard copy for color matching of
ads. All materials should be clearly
labeled with magazine title and issue.

Dec./Jan. ‘09-10

Holiday House

Showcasing one of Rutherford
county’s fine Victorian homes,
decorated for the holiday season

Rutherford Gala
B.McNeel’s Restaurant
Deadline: November 6, 2009

Feb./Mar. ‘10

Women in Business

Our picks for the top women
investing their time and money in
Rutherford county this year

The Heart Gala

Spring Fashion Extravaganza
A special look at the hottest
trends for the season and where
to buy them

Deadline: January 7, 2010

April/May ‘10

Unsung Heroes

Celebrating some of
Murfreesboro’s most selfless
charity-minded residents
Spring Galas

Celebrating Go Red for Women,
The Duck Ball plus a calendar
of galas and events you
shouldn’t miss

Spring Gardening Feature
Making your garden spectacular
for spring and summer

Deadline: March 8, 2010

June/July ‘10

Single in Murfreesboro
Meet the most eligible singles
in the area

Daytrips from the ‘boro
Garden Home

From annuals to perennials,
what’s beautiful in the city
Deadline: May 6, 2010

In Every Issue...

RUTHERFORD REMEMBERED

Aug./Sept. ‘10

People and their Pets

Your neighbors show off their
furry companions

Fall Fashion

What the new season brings at
all your favorite shopping haunts
Home Feature

Fantastic interiors

Deadline: July 8, 2010

OCT./NOV. 10

Most Beautiful People

An introduction to some of your
most attractive neighbors
Stones River Anniversary

Ghost Tours
Deadline: September 8, 2010

A look back, “Madge Lewis style” at some memorable Murfreesboro moments.

COMMUNITY EVENTS

Keep up to date with all local events and happenings

SOCIAL PAGES

A look into featured local events and photographs of those who attend

FOOD AND ENTERTAINING

The latest on new restaurants as well as dinner parties and cooking



| NASHVILLEWEDDINGS.COM |

Nashville Lifestyles Weddings is Nashville’s premier upscale local brides magazine.
Wed(dings is an annual publication launched every July. Offering readers the latest bridal trends,
local advice from top party planners, a calendar of events for upcoming local bridal trunk shows
and weddings announcements, Weddings is THE resource guide every local bride seeks.
Weddings is sold on specialty newsstands and distributed to all middle Tennessee brides who

register at their local newspaper. A true resource for planning a wedding in Middle Tennessee,
Nashville Lifestyles Weddings' fifth annual edition is devoted totally to the bride-to-be, providing up-to-date information about the best

of everything for her big day.

Weddings presents the most interesting and refined products available in our market. Exquisite fashions, popular venues and unique
services are showcased in this one-of-a kind publication. The products and services found in its pages are reflective of the style and

taste of our area’s finest merchants.

NASHVILLEWEDDINGS.COM

Nashville Lifestyles launched its premier website to accompany the annual Nashville Lifestyles publication.
Our website features local vendors and allows the brides to interact with them through the pictures
and the “ask the expert” column. The website also allows brides to design their own website to keep
everyone updated on events leading up to and encompassing their wedding day. Each bride that
registers with NashvilleWeddings.com receives a copy of the Nashville Lifestyles’ Weddings. All
engagement and wedding announcements that run in the Tennessean are registered through our
website and each couple received a copy of our magazine. Each section such as the featured bride
keep brides, family, and friends coming back for the updated pages.

PREMIUM DISTRIBUTION

Weddings is available for local brides on select newsstands and local businesses throughout
Middle Tennessee. Locations include Barnes & Noble, Books-a-Million, Borders Books and Music,
Davis-Kidd, Kroger, Publix, Social Graces, Walgreens, Whole Foods, Hastings, Walmart and more.

DIRECT ACCESS TO BRIDES

Weddings gives businesses a unique opportunity in Middle Tennessee, providing a rare chance to
get an advertising message directly in front of primary customers—Middle Tennessee brides. We
direct mail the magazine to more than 2,000 area brides who place their announcement in The
Tennessean as well as community newspapers in Murfreesboro, Franklin, Clarksville,
Hendersonville, Gallatin, Springfield, Dickson, Brentwood and Smyrna.

ONLINE OPPORTUNITIES

Weddings includes a categorized directory of services with a link to your website on
www.nashvilleweddings.com. The site is heavily promoted on both www.nashvillelifestyles.com and
www.tennessean.com. Ask your account executive about additional online advertising opportuni-
ties.

EVENTS

Nashville Lifestyles Weddings hosts the most premier Weddings event in Nashville every spring.
We target the most exclusive vendors to promote, provide, and plan the top weddings in Nashville.
Each year the Nashville Lifestyles team partners with a nationally renowned speaker that will bring
fresh ideas while talking about the importance of trusting your vendors.

|
STANDARD
Full Page $2125
2/3 page 1743
1/2 page island 1317
1/2 page horizontal 1318
1/3 page vertical 1012
1/3 page square 1012
1/6 page vertical 502
1/6 page horizontal 493

]
PREMIUM
Back Cover $3910
Inside Back 2550
Inside Front 2120
Center Spread 3600
Features Page 2165

Advertising is a tremendous opportunity to communicate with customers. Extending one’s expertise in
a field to those in need of advice leads to good communication between customer and retailer as to the
products and services one offers. Matching your advertising to the proper audience is also very important.
Never forget what your customer is reading. Nashville Lifestyles is a fit for those of us who desire customers
who are articulate, edgy and have vision. We at the Paper Place love custom work and the opportunities

of creating something special for each customer. Though advertising doesn't say that exactly, the simplicity
and style with which one advertises sometimes speaks volumes to that end.

— Sue Valenti




CONTACTS

Stacie Standifer
Publisher/Editor
stacie@nashvillelifestyles.com

ADMINISTRATION &
CIRCULATION

Kimberly Higdon
Controller/Accounting

kimberly@nashvillelifestyles.com

Kelli Dill
Circulation Manager
khdill@nashvillelifestyles.com

Lacey Greene
Event Coordinator
lgreene@nashvillelifestyles.com

Gillian Wise
Executive Assistant
gwise@nashvillelifestyles.com

ADVERTISING

Janna Landry

Director of Sales
janna@nashvillelifestyles.com

ACCOUNT EXCUTIVES

Liz Daniel
liz@nashvillelifestyles.com

Cathy Parsons
cathy@nashvillelifestyles.com

Lauren Lackey
llackey@nashvillelifestyles.com

DESIGN/PRODUCTION
Rick Johnson
Art/Production Director
rick@nashvillelifestyles.com

Katie Horrell
Web Editior/Designer
khorrell@nashvillelifestyles.com

Valerie Hammond
Graphic Designer

vhammond@nashvillelifestyles.com

EDITORIAL

Sherry Clagg
Community Magazine Director

murfreesboromagazine@yahoo.com

Stephanie Stewart
Assistant Editor
systewart@nashvillelifestyles.com

[ DiscOUNTS AND TERMS]

SPECIAL DISCOUNTS AND PLACEMENTS

1. All display advertising prices include full process color.
2. Advertise in two publications and receive 10% off each ad.
3. Priority Placement will be charged an additional 10% and is based upon availability and size of advertisement.

4. Basic ad design included. One proof per advertiser. Additional proofs are available at a charge of $25 each. A
charge of $45 will apply to ad copy turned in after published deadlines.

5. Calendar Package includes full-page cover of monthly calendar plus a 1/3-page ad inside calendar.

Discounts and Terms
1. Non-profit organizations qualify for a 10% discount.

2. A 15% discount will be given to accredited or recognized agencies with the following terms and conditions:
* Agency to supply camera ready artwork or film prior to deadline date.
* Account balance must be paid in full within thirty days to qualify for discount. All discounts will be removed
on any and all past due balances.
« Contracts signed by representatives of agencies will be the responsibility of the advertiser in the event of payment
default.

3. Going-out-of-business sales and political advertising must be paid in full with space reservation. No exceptions.

4. New accounts must pay in advance for the first run. Established accounts will be expected to pay invoices upon
receipt.

5. A late charge of 5% will be charged on all accounts after 30 days from date of invoice. Interest of 2% per month
will be charged on past due balances.

6. Advertiser is liable for all collection and legal fees accrued while obtaining payment.

7. This rate card is considered an integral part of the advertising contract, including its terms and specifications.

Policies
1. All ads requiring a proof must be submitted by deadline. Only one complimentary proof will be provided per
customer per issue.

2. All advertising is subject to approval. Publisher reserves the right to revise, reject or omit without notice any
advertisement at any time.

3. City Publications accepts no liability for advertising errors beyond the actual cost of the space occupied. In
consideration of acceptance of advertisements for publication, the agency and advertiser will indemnify and hold
harmless City Publications, and its officers, employees, or agents against all loss, liability, damages, and expense of
whatever nature arising out of the copying, printing, or publishing of its advertisements, including, without limitation,
reasonable attorney’s fees resulting from claims or suits for libel, violation of rights of privacy, plagiarism, and copy-
right and trademark infringement.

4. In the event copy is not furnished as contracted, City Publications reserves the right to repeat the most recent
advertisement and/or charge the advertiser for the space reserved.

5. Failure to comply with these terms breaks the agreement; advertiser will therefore be liable for retroactive

charges for the price difference between the rate originally contracted for and the rate appropriate to the number
of ads inserted.

CITY PUBLICATIONS 1207 McGavock Street * Nashville, TN 37203 « O (615) 259-3636 ¢ F (615) 259-9995
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